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Summit Awards (2023)
10655-MEA-RR Redesign/Rebrand (Competition: Summit Marketing Effectiveness Award)

L2 Bubble Tea Re-branding
zQdjXmZm
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Bubble tea has become increasingly mainstream. L2 Bubble Tea has made a name for itself as one of the most popular
Montreal bubble tea cafes. First opened in Montreal-Chinatown in 2003, L2 has expanded to multiple locations. The
milestone of 20 years quickly approaching, L2 reached out to us take the brand to the next level.

L2's original fan base is composed of millennials. This group grew up drinking the brand during college and university and
associate it with nostalgia. However, upon reviewing the brand positioning and values, we realized with a re-brand we could
easily target the next age group of bubble tea enthusiasts - Gen Z. Bold, vibrant colours, animated layouts and an
unpretentious tone of voice were key. In addition, we studied the competing Quebec/Montreal bubble tea brands noted
two trends:

1. Competitor brands tended to look too "niche" and "asian-targeted" for example on some competitors cups, there
were Chinese characters. Perhaps the rationale was to emphasize authenticity of product, but we felt it limited access
to a wider audience as some clients might perceive it as a barrier.

2. Most bubble tea brand's art directions were too minimalist / similar. The beverage industry is very competitive and it's
no surprise that many looked very Starbucks-esque when crafting their brand image. This leads to a rather monotone
competitor landscape. So we saw an opportunity to distinguish L2 by using a more daring art direction.

The new art direction resonates with L2's historic millennial fanbase and still appeals to Gen Z tastes. Drawing inspiration
from the cult "magical girl" animes of the 80's, we built a branding system infused with nostalgia, bold colours and shapes.

For the photoshoot, the models were shot in a home setting, chilling and laughing. The tone is authentic, celebratory but not
cheesy. The photoshoot captured the new magical and bubbly outlook of the brand.

We created a mobile-friendly website, and eye-catching google ad banners emblazoned with witty copy - the campaign
proved to be extremely successful. We also packaged several visual assets for the social media team to promote giveaways
and contests via Instagram.

We're thrilled how the re-brand has propelled L2 Bubble Tea to the next level. It stands apart from its peers.

Summary

A magical re-brand takes L2 Bubble Tea to the next level

Campaign/multipart entry? Yes

Entry self-audit 

Credits
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Ali Kay
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StudioKay
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Founder

Email
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Company
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Copywriter & Brand Strategist
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Email
elle@thatgoodcontent.ca
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Ranjit Singh

Company
Brandid Advisory
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Founder and Client Strategist

Email
rsingh@brandidadvisory.com

Log in to summit.awardsplatform.com to see complete entry attachments.
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